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Dandelion

A roommate finder app for university students in NYC.
Students arriving in New York are like dandelion
seeds in the wind, searching for a place to call home.
Our app aims to make that search easier and more
secure.

Gruop member: Ash&Sued&Silin&Zelin
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Research:Interview
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User Journey Map

establish standard
for roommates
View facebook &
,+ other social media.

Edit personal
information{require

Post on multiple
latforms

Fail in finding i |
inding idea '.
roommate. #

User Journey Map
Takeaways: Features .-

1. Hide conversations that have
not received a response.

2. Users can utilizing the map finder as a first
step in apartment search. It quickly narrow
down the search and saves time.
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Buvying appliances
and maove in with
each other.

found an ideal roommate
Connect and begin

chatting with .+
roommate candidate '
online.

Begin locking and
searching for an ideal
apartment for botin.

Meet with roommate
candidate offline for
identity verification,

+

Deciding on an
¥ apartment and

' signing contract with
buwilding/owner while
i having some conflicts

ol They found there are
i many arguments
because they didn't
' talk about these
" before being

_ J roommates
Discovered N

inappropriate during +
private conversatioj.

Discovered
inappropriate during
private conversation,

3. Alist of "pre-roommate” steps to take, including
creating a roommate agreement, exchanging

contact information, and reviewing safety guidelines.
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Solutions

Safety Trust

Users can only register with their school account. Our team created a "Dandelion Map" to visualize users' social
connections to the public. Discovering mutual connections
between strangers help users feel more secure and trusting.
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Tablet
Breakpoint : \
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Desktop
Breakpoint

- A video file of the specific
prototype demonstration can
be viewed in the attachment.
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The Light

A time travel app, which is supported by the United
Nations and the World History Association. Helping
every historian to complete their research and
contribute.

Gruop member: Danny Xu & Sue Leung
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Brief

Problems

User
Design an app to help users book and
maintain travel plans using the new time
travel technology. This app can potentially be
for anyone but time travel is expensive.
1. Don't want to spend 2. May be stuck in an
too much time on endless loop of their own
booking after having a research, unable to make

precise travel purpose. progress.
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HISTORIAN
- Social

- Art

- Religious
- Cultural

3. May waste a lot of time
on the schedule of group
research projects when
booking time travel.
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Competitive Mapping
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Visual Code

Logo

The
Light ]

The
Light

The
Light ]

Colors

lcons
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Solutions

1.Quick and easy using interface. 2. Redesigned the recommendations on the Audiobook
homepage, inserting a card-shaped design to add more
useful information - making the process more appealing.
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SO I Utlons 3. Quick join function and member status display



- A video file of the specific
prototype demonstration can
be viewed in the attachment.
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Spotify

Encourage Gen Z listeners to engage with audiobooks on
Spotify by changing the Ul & UX. And help emphasize that
Spotifys is an all audio platform. We put Spotify's three audio
features on a same level by changing the sitemap.

Gruop member: Ash Wang& Sue Leung
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Brief

Encourage Gen Z to discover the world of Spotify’s Audiobooks offering. Find new ways to encourage new and current Spotify
users to engage with and discover the world of Audiobooks.

User Problem

GenZ: - Navigation logic has put music with audiobook & podcast

- Mostly likely to listen audiobooks while completing their daily together, which is a disadvantage for Spotify’s goal: An all audio
tasks platform

- Technology being a constant part of their lives makes personal - There are no categories in audiobooks

devices a natural way to tap into more reading. - It’s unclear to find the entrance of audiobook

- Audiobook recommendation mechanism is not attractive
enough for Gen Z
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- User Journey Map
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Solutions - A

1. Rearrange the hierarchy of music types and audiobooks,

2. Increase an access in “Podcast” page. Recommend the
move “Search” to “Home”, add “Audio” in navigation bar.

Audiobooks in similar categories and the audiobooks people
who listen to this podcast also like.

Original Redesign Original Redesign
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. 3. Move audio “Preview” from “Home” to “Audio”. Added
SOlUtIOnS - A Audiobook Categories and Charts. Separate “Categories” from

“Search”.

Original Redesign
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Sitemap - A
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Solutions - B

1.Rearrange the navigation bar, change "Home" to "Music",

2. Redesigned the recommendations on the Audiobook
remove “Search”, and add "Audiobook" and "Podcast".

homepage, inserting a card-shaped design to add more
useful information - making the process more appealing.

Original Redesign Original Redesign
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3. Redesigned each homepage, only displays the relevant

SOlUtIOnS - B information for this section - reducing information disturbance.

Original Redesign
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Sitemap - B



UI&UX | Justine Lee & Thomas Loizeau Project 3 | 25

Desktop
Breakpoint

- A video file of the specific prototype
demonstration can be viewed in the
attachment.
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New York
City Ballet

Rebranding for New York City Ballet's overall design.
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Visual Code

o B NEVBALLET JALLET ’f BALLET™ e BALLEL NP
NYCE Nl “oo o omeBAMLET  EWORTBALT i BALLET
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Selected
Ambient
Works 85-92

By getting to know and feel the vinyl record "Selected
Ambient Works 85-92". Design an entire vinyl package for it. |
go through changing the font to convey the style.
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Seven
Deadly Sins
Chocolate

Design according to the survey's 7sins'meaning and main
colors. The whole package mainly expresses the meaning of
7sins with fonts and irregular geometric figures. On the back
of each package | have written a text description based on

their sins.
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Weekly Type

Flyer

Each week identify, design, and present one character from a
contemporary font by using the Type Foundry Directory. Black
and white only.
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